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AKAAHMAIKEZ $MOYAEZX

AidakTwp  University of the West of Scotland. UK
Otua diatpIBAc “MODELLING THE RELATIONSHIPS IN THE B2B UNDER e-MARKETING PRACTICES: MOVING FROM THE
TRADITIONAL BUSINESS ENVIRONMENT TO THE INNOVATIVE e-COMMERCE. THE CASE OF GREEK FIRMS.”

Master of Science in International Marketing, University of Paisley Scotland, U.K.

Bachelor in Business Administration AEl Piraeus TT

MONOIPAQ®IEX

2021 2Uyypagels 1 Movoypagiag “H emidpaon tou Digital kai Tou Social Media Marketing o€ emixeipAaeig Kal
katavaAwtég KAAAIMOZ AvoikTég Akadnuaikég EkdoeIg

2014 2Uyypageu¢ N Movoypagiag "The Relationship in the B2B under e-Marketing orientation" ISBN-
13:978-3-659-42821-0 Lambert Academic Publishing, Germany 2014

CHAPTER BOOK EDITOR

2014 Editor of the Chapter Book “Strategic-Marketing in Fragile-Economic-Conditions” Chapter Book published by Gl

Global June, 2014. Copyright © 2014. 300 pages.DOI: 10.4018/978-1-4666-6232-2, ISBN13: 9781466662322,
ISBN10: 1466662328, EISBN13: 9781466662339 (2014)
EMIBAEYH AIAAKTOPIKQN AIATPIBON

MavemioTApio AuTikAG ATTIKAG

1.«O1 TONITIKEG KOl ) OTPOTNYIKY TOU E0WTEPIKOU marketing w¢ amapaitnta epyaleia UAOTIOINONG GTPATNYIKWY OTOXWV GTO TTAICIO
NG «TTpAaIvnE» dlaxeipiang Tou diavonTikoU kegahaiouy MavemiaTtipio AuTikng ATTikic-2019

2. Online social communities: effects on businesses and consumers from a geo-social approach lMNavemaoTAuio Autikig AtTikAg-2020
3. Zrpamnyikéc aMayng ZTaoewv yia Ty amokmorn Karavawtikig Zuveidnang kai KouhtoUpag ata AogalioTikd Mpoidvra -2020

MANEMIZTHMIO NEIPAIA

4. Eumeipia Tou Xpratn &Avamrugn MAnpogopiakwy Zuotnudrwy: E¢ETaan twy duvapikwy vonTiKwy aAAaywy Tou XpRoTn aTo
wneiako epiBarrov emixeipioewy kail dnpoaiwv opyaviopwv. MANENIZTHMIO MEIPAIA-2020

Médog emrauedoug emirporriic adloAdynonc &uo Sibakropiké diarpiféc oro lMavemiarnpio lNeipaiwg

1.0 poAo¢ TG KaTaVAAWTIKAG THOTNG Kal ToU EBVOKEVTPITUOU GV TIPOTIUNGT TG HAPKAG: TTIOIEG OTPATNYIKEG UAPKETIVYK aTTOdId0UV;
2.
AKAAHMAIKH APAZTHPIOTHTA

24/8/2021 éwg onpepa AicuBovTpia Epeuvnrikol Epyaotnpiou Marketing & Market Research Lab Turua Aioiknong
Emixeipriocwv QEK ekhoyic ap. 634751e0x0¢ YOAA 751/10/9/2021

12/2020 £€wg 4/ 2021 Akadnuaikn YmeuBuvn oepivapiou otov «Pn@iakd MeTaoxnUaTIOUd Twv ETTIXEIPATEWV» TTOU dIOPYAVWOE TO
Metarruyiakd AieBvrg AioiknTikr Twv ETTIXEIpAOEWY oTou QoITNTES Kal ammd@oitoug Tou Metarrruyiakou Mpoypdpuarog. Eionyrtpia
oTIg evatnTeg (Digital Marketing, Social Media Marketing)
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2018 ¢wg onuepa Strategic Associate ILEADS Strategic Leadership and Digital Transformation Laboratory Mavemiotiuio Meipaid

2009 up to 12/2018 Academic Coordinator MSc in International Business Management Department of Business Administration
Piraeus University of Applied Sciences (Tutoring, Coaching, Career Guidance and Counselling )

EDITORIAL BOARD MEMBER

Global Journal of Social Sciences Studies ISSN (Online): 2518-0614
Website: http://www.onlinepublishing.com, https://www.onlinesciencepublishing.com/journal/15/editorial-board
Science Journal of Business and Management (http://www.sjbizmgmt.org/index/r10/ublQq).

European Business & Management(EBM) file:///C:/Users/pk/AppData/Local/Temp/Certificate_for_Editorial_ Member-2.pd
Advisory Board Members SYNDICATE: The Journal of Management http://www.mopvc.edu.in/sjom/edi-board.html

International Journal of Management and Fuzzy Systems
http://www.sciencepublishinggroup.com/journal/editorialboard?journalid=353

Member of the editorial board of AIMS International Conference on Managementhttp://www.aims
international.org/aims12/brochure.pdf

Member of the editorial board of INFORMS International Conference on Management and Information systems at Bangkok.

INFORMS

Member of Editorial Board International Journal of Knowledge Society Research (IJKSR) http://www.igi-
global.com/journal/international-journal-knowledge-society-research/1180

Member of Editorial Advisory Board of Journal of Wireless and Mobile Technologies Science and Education Publishing

Member of Editorial Advisory Board of Chapter Book “Cases on Branding Strategies and Product Development:
Successes and Pitfalls”

Session chair in MD2 — CSR technical session, in International Conference on Technology and Business Management,
March 18-20, 2013 American University in the Emirates, Dubai,
Reviewer in International Journal STRATEGIC OUTSOURCING: AN INTERNATIONAL JOURNAL Published in

Emerald Library
Member of the editorial Board of the scientific Journal “Journal of Marketing and Operations Management Research”

Member of International Editorial Review Board of the scientific Journal International Journal of Knowledge Society
Research International Editorial Review Board

Advisory Board in Eleventh AIMS International Conference on Management IMT Ghazizbad DELHI VCR

2/4/2020 Alayeipion Epeuvnrikwv Mpoypapudarwy Matomoinuévog AglohoynTAg utr. ApiBu. Amoégaacn 33762/30.3.2020
amégaon Tou evikoU Mpapparéag ‘Epeuvag kar TexvoAoyiag
9/2018 MéAog emrmapeAoUg EETAOTIKAG EMTPOTIAG aloAdynang O10aKTOpPIKAS O1aTPIRAS UTTOWRPIoU OIBAKTOPA TOU

Tunuarog OikovopikAg EmaTthung MavemaTuio Meipaiwg pe Bépa «O pdAog TG KatavaAwTIKAG TTiaTNG Kal
T0U €BVOKEVTPIOUOU 0TV TIPGBEan Emrav(ayopdg) tng udpkag: Toleg oTparnyikég amodidouyv;»
#16/25.7.2018 ouvéeuon a.1m.15692- 10.9.18

2010 €wg 2017 Axadnpuaiki ZuvtovioTpia Tou MetamruyiakoU Mpoypappatog Zmoudwv AigBvAg AioiknTikA Twv
Emixeipriocwv http://mbateipir.gr/new/index.php?option=com_content&view=article&id=94&Itemid=87

2010 - 2015 Scientific Director of the Laboratory of Marketing and New Technologies Department of Business
Administration Piraeus University of Applied Sciences
2011 - 2013 ERASMUS Coordinator Department of Business Administration Piraeus University of Applied Sciences

2006 - 2015 Co-Editor Twv Working Paper Series "Akadnuaikn unviaia nAEKToovikn EKO0ON EQEUVNTIKWVY
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sovaoiwy Tou Meramruyiakou Npoypduuaroc Aigbvic Aloikntiki Twv Emiyeipricswyv” 10U Piraeus
University of Applied Sciences ISSN 1791-3748

Méhog Mntpwou MioTomoinuévwy A§iohoyntwv Epeuvnrikwv MNpotadoewv v. 4310/2014

oT1o Emixeipnoiakd Mpdypappa Avamrugn AvBpwitivou Auvapikou Exmraideuan kai dia Biou Madnon EZMA 2014-2020 pe
ouyxpnuaTodotnon Tng EAGdag kal Tng Eupwraikrig Evwong (2017) aglohdynon dUo epeuvnTiKwy TTPOTACEWY

MéAog T E¢etaoTikig EmiTpotm¢ Twv MetamTuyiakwy Mpoypauudtwy katd v didpkeia Twv akadnuaikwy etwv  2008-
2009 ka1 2009-2010 Tou 16puparog Kparikwv Yotpo@iwv (IKY) ato MNvwaTiké Medio Tou MapkeTivyk , Tou HAekTpovIkoU
Epmopiou kai Tng Epeuvag Ayopdc.

Méhog Tng Emtpotmic MaveAadikwy E¢etaoewv (KEME) twv umoyn@iwv EMAA (opada A) kai yabnuatwy 181K6TnTag
EMAA (opdda B) yia ta pabuata Apxég Opydvwaong kar Aloiknong Emixeipiocwy Kai yia 1o pdénua Apxég OIKOVOUIKAG
Oewpiag Il

2005-2008 Co-Editor of "Selection of Published SCIENTIFIC RESEARCH PAPERS" of Marketing and New Technologies
Laboratory Department of Business Administration Piragus University of Applied Sciences ISSN 1791-3748

AIOIKHTIKO EPIro
29/1/12019 "Ewg MéNog EtriTpotic e€éTaong mpotdocwy ekmdvnong Aidaktopikwy AiarpiBwy yia Ta epeuvnTIKA avTIKEiPEva
ofuEPa 10 Topéa MapkeTivyk kai ETrikoivwviag apiBy. 2/29.1.2019 amdeaon Zuvéheuong TuARuaTtog
712019 €éwg 31/1/2021 AicuBuvrpia Topéa amv KareuBuvan Marketing & Emikoivwviag tou Turuatog Aioiknang Emixeipnocwy mg
oX0oAG AloiknTIKWY OIKoVOpIKWY Kal Kovwvikwy emoTnuwy Mavemiotiuio AuTikig ATTIKAS
1/10/2018-31/2019  Emotnuovikh YeuBuvn MpakTikAg Aoknang eoimtwy péow EZTA MavemoTiuio AuTiKAG ATTIKAG
10/2018 éwg onuepa AvamAnpwrpia AieuBivpia ato Metarmuxiako Mpdypappa Zmoudwy AieBvig AloiknTiki Twv ETixeipioewy
2018 éwg onuepa  Méhog ZuvroviaTikiig Emimpormig Tou MM «Aiebvng AloiknTikn Twv ETmixeipnocwy» ap8. 15/4.10.2018
amégaon 2uvéeuong TUAUATOC
AIAAZKAAIA XE MPOMNTYXIAKO NMPOrPAMMA ZIMOYAQN
Aievépyeia di1daokaAiag wg AvamAnpwrpia Kabnyntpia Mavemiotipio Autikng ATTikig 2018- éwg onpepa:
Apxéc Mdapketivyk Epeuva Mapketivyk , Aloiknon MNMwArfocwy, AieBvég MAPKETIVYK,
Alevépyeia didaokaAiag wg Emikoupn KoaBnyatpia AEI Meipaid TexvoAoyikou Topéa 2014-2017AvaAuon kal
¢peuva Ayopdg , Aloiknon MNMwAfoewy, Biounxavikd Marketing, Apxég MapkeTivyk, AigBvég MApKeTIvyk
Aievépyeia didaokaAiag wg Kabnyntpiag E@appoywv AEI Meipaid TexvoAoyikou Topéa
2010-2013 AvaAuon kai Epeuvag Ayopdg, Biounxavikd Marketing, Eicaywyr oto Marketing, Aloiknarn Marketing,
Logistics , Zrpamyikog Zxediaouog kai MAdvo Marketing, Aiaxeipion MeydAwv MeAatwy , Avadiopydvwan ETmixeipiogwy
Avobéacig didaokahiog wg MéAog Extraudeutikou Mpoowmikod 2002 éwg 2009: AigBvéc MapkeTivyk, Epeuvag Ayopdag
, Miayeipion Meyahwv Medatwv , Avadiopydvwaon Emixeipioewy, Aloiknon Marketing, 21parnyikdg 2xediaoudg kai MAGvo
Marketing, E1d1k& B¢para MApKeTIvyK
Akadnuaiko £Tog EAAHNIKO ANOIKTO MANENIZTHMIO  AidaokaAia Tou MaBApatog «MApkKeTIvyk 11» ZXoM)
Kolvwvikwy EToTnuwy

2020-2021 Mpoypappa Xroudwv Aloiknon Emixeipiocwv kai Opyaviopwy.
Axabnpaikoé érog Avoikto Mavemotipio Kumrpou MNpoéypappa Zroudwv Aloiknon Emixeippocwv  Aidaokahia
0152016 Tou Mabrjpatog «Apxég Mapketivyk» TAE202

AIAAZKANIA £E METANTYXIAKA NPOrPAMMATA ZMOYAQN
A. METANTYXIAKO MPOrPAMMA ZMOYAQN MBA kateuBuvon Marketing Mavemotipio Autiking ATTIKAG



2020-2021 AigBvég Marketing

Aloiknan Marketing

2019-2020

METANTYXIAKO MPOrPAMMA XMOYAQN MBA Distance Learning Avoikté Mavemiotiuio Kimpou

2018-2019 Marketing

B. METANTYXIAKO MPOFPAMMA ZMOYAQN AIEONHZ AIOIKHTIKH TQN ENIXEIPHZEQN

2016 -2018 MeBodoAoyia Epeuvag- Zuumepipopd KatavaAwT- Z1parnyiky MAPKETIVYK-
Epapuoopévo Marketing —AieBvéc MapkeTivyk

2015-2016 AiBvéc Marketing- HAektpoviké Marketing- MeBodoAoyia Epeuvag

ZupTrepIpopd Karavaiwn

2014 -2015 MeBodohoyia Epeuvag
Algbvéc kai Maykoauio Marketing
ZUUTTEPIPOPA KaTavoAwTr

2013 -2014 AigBvéc kai Maykoauio Marketing, MeBodoAoyia Epesuvag, Ztpatnyikn Aioiknang
Marketing

2012 -2013 MeBodoAoyia Epeuvag
AieBvéc kai Maykdouio Marketing

2011-2012 MeBodoAoyia Epeuvag

AigBvéc kai Maykdouio Marketing
Biounyavik6 Marketing,

2012-2013 21parnyikn Aioiknonc Marketing
MeBodoAoyia Epeuvac
2011-2012 21patnyIkA Aioiknon¢ Marketing, MeBodohoyia Epeuvag
2010-2011 Aioiknan AigBvwv Opyaviouwv Ztpatnyiki Aioiknonc Marketing
MeBodoAoyia Epeuvac
2009-2010 21parnyikn Aioiknanc Marketing

MeBodohoyia Epeuvac
C. METANTYXIAKO NMPOrPAMMA ZMOYAQN AIOIKHZIH MONAAQN YTEIALZ & KOINQNIKHX MPONOIALX
EYPQMAIKO MANEMNIZTHMIO KYNPOY & AEI NEIPAIAT.T.

Axadnuaiko €ro¢ 2017-2018 MeBodoloyia Epeuvag —-MapkeTivyk YTInpeoiwv
£apIvo &aunvo

Axadnuaiko €ro¢ 2016-2017 MeBodoloyia Epeuvag —-MAapkeTIvyK YT peoiwy
£apIvo e&aunvo

Akadnpaiko £€tog 2015-2016 MeBodoloyia Epeuvag, MApkeTivyk YTIpeaiwv
£apIvo e&aunvo

Axadnuaiko €ro¢ 2014-2015 MeBodoAoyia Epeuvag

D. METANTYXIAKO NPOrPAMMA ZMOYAQN MASTERS’ DEGREE PROGRAMME IN BUSINESS ADMINISTRATION (M.B.A) EAAHNIKO
ANOIKTO MANEMIZTHMIO & WROCTAW UNIVERSITY OF ECONOMICS (in English)

EmifAeyn mévre SImAwpaTIKWy epyaciwv wg A Supervisor & emiBAeyn mévTe SITTAWHATIKWY Epyaciwy wg E.


http://www.isamanta.gr/cv/material/TEACHING%20EXPERIENCE%5C20130221190601.pdf

Supervisor Akadnuaiké érog 2016 -2017
F. METANTYXIAKO MPOrPAMMA ZMOYAQN AIEONHX AIOIKHTIKH TQN ENIXEIPHZEQN EmifAcyn mAéov Twv diokooiwv
SiImAwpaTIKWV gpyaciwyv amé 2010 éwg onuepa.

G. METANTYXIAKO NPOrPAMMA ZMOYAQN AIOIKHZH MONAAQN YTEIAZ & KOINQNIKHZ MPONOIAZ EYPQMAIKO
MANEMNIZTHMIO KYNPOY & AEI MEIPAIA T.T. emifAeyn oktw SimAwpatikwy epyaciwv 2016 -2018

H. METANTYXIAKO NMPOrPAMMA ZMOYAQN (Pg.D/M.Sc. in International Marketing) UNIVERSITY OF PAISLEY &15aokaAia
TWV TAPAKATW pabnudTwy oTnv ayyAiki yAwooa.

Akadnuaika €Tn

2003-2008 Strategic Marketing Management, International and Global Marketing, Marketing
Communication, Business to Business, Marketing Strategy, Management in Business
Organization, Research Methods,

2002- 2007 2 UuBouloc Emixeipnocwy o€ Ymnpeaiec YoaTtnpiene ETixeipoewy yia tnv éviagn Touc o€
KOIVOTIKG TTpoypduuaTa

2004 -2006 2UuBouhoc Emixelprioewv o€ BEpata Logistics

2004-2007 2UuBouhoc Emixeipnoewy ot Béuata AieBvouc Marketing

ZYMMETOXH ZE EPEYNHTIKA MPOrPAMMATA

2004- 2006 EPEYNHTIKO MNMPOrPAMMA APXIMHAHZ Il; Evioxuon Epeuvnrikwv Ouddwv tou TEI Melpaid
MeAétn ikavoTtroinang TeAatwy Tou Aladiktuo (e-customer) pe T XpAon peBOdWY TTOAUKPITAPIAG
avaiuong

Epeuvnrikd Mpdypapua xpnuatodotnuévo amo 1o EMEAEK I
2uvroviatpia Ouadag Zmoudaotwy yia 1 dievépyeia Epsuvac Ayopdc
1-1-2005-31-8-2006 EPEYNHTIKO MPOrPAMMA APXIMHAHX
Evioxuon Epeuvnrikwv Opddwv Tou TEI Melpaid
(EEQT) Aigpetvnon €1d1koTATWY 0TN METAyUUVAOIOKN EKTTAIBEUON KAl UNXAVITUOS avixveuang
e1dIkoTATWY: H TIEpiTTwon g Hieipou Epeuvnrikd Mpdypappa xpnuatodotnuévo améd 1o EMEAEK I
2005-2006 EPEYNHTIKO MPOrPAMMA APXIMHAHZ |1
Evioxuon Epeuvnrikwv Ouddwv tou TEI Meipaid “ Aigpevnon Avamruéng Tou Moviéhou Ecwrepikou
Marketing aTnv avamruén Tng aviaywvioTIKGTNTAG Twv Tpame(wy Tou dpaaTnpiotrololvtal oty EAAGSA”
Epeuvntikd Mpdypauua xpnuarodotnuévo amod 1o ENEAEK Il Zuvroviorpia Ouddac 2moudacTtwy yia
olevépyeia Epeuvac Ayopdc
2004-2005 Participation in the project« Reengineering of Supply Department»
LOGISTICS CONSULTANT RESPONSIBLE FOR INVENTORY RECORDING AND CODIFICATION OF
MATERIALS WAREHOUSE SUPERVISORY OF TWENTY PEOPLE
VASILIKO Cementindustry Supply and Management contract Lemessos Cyprus

1/6/2010-31/12/2010 EPEYNHTIKO NPOIrPAMMA H ETidpaan Tou nAekTpovikoU marketing oTi¢ BIounXavikeéC OXETEIC TWV
Meoaiou MeyéBoug Emmixeiprocwy_Tou Tufuarog Aioiknang Emixeipiiocwy 1ou TEI Meipaid. Epeuva
xonuatodotnBeioa amd Tov EAKE tou TEI Meipaid

1.LYITTPAOH AIAAKTIKQN BIBAIQN

2020 Aloiknon MwARoewv: Ztpamyikh Mpoaéyyion Eiprivn Zauavid- A. Kapvaywpitng Ekddaeig Mmévou

2019 MéBodor Epeuvag Ayopdg Exddoeig Mmévog

2019 2Uyxpovo Marketing Exkdoaeig Mmévog

2018 Aigbvég Mapketivyk Elprivn Zapavtd Ekdooeig L0yypovn EkdoTIKA

2016 Eioaywyr amn MeBodoAoyia Epeuvag Exmovnong Ematnuovikwyv Epyaciwv MiAtiddng XaAikidg-ElprAvn Zapavtd
Ekdbaoeig L0yypovn ExdoTIKA




2015 Eioaywyn o Alayeipion AvBpwmivwy Mopwv A, Ntavoc-E. Zapavia  Exddoeig 0yyxpovn EkdoTikn
2014 "Eigaywyr oto Marketing" Eip. Zapavtd - M. Kupiagdmouhog Ekddoeig 20yyxpovn EkdoTikr

2014  "Eicaywyn omnv Opyavwaiakr Zupmepigopd" M. KupialémouAog-Eip. Zapavta Ekddaeig Z0yxpovn EkOOTIKN

2011 "MeBodoAoyia Exmrovnang ArmAwpatikwv Epyaciwv” M. Kupiagémoulog-Eip. Zapavra Exdéoeig Z0yxpovn Ekdotikn
2009 "Eiocaywyn otnv Epeuva Ayopdc" M. Kupialdmoulog-Elp. Zapavta Ekddaeic Zuyxpovn EkOoTIKA

2009  "E¢aywyikd kai Biopnyaviké Marketing" N. Mavtag-Eip. Zapavrd Exdéoeig AHPOZ

3.AHMOZIEYZEIZ ZE ENIZTHMONIKA MEPIOAIKA ME TO £YZTHMA Double blind Review
Samanta Irene Panagiotis Kaldis Konstantinos Papageorgiou (2022) Consumer’s Engagement in Social Media and

Implications in Trusting e-Word of Mouth  International Journal of Finance, Insurance and Risk Management Volume XII, Issue 1, 2022
pp. 37-48 Submitted 12/10/21, 1st revision 13/12/21, 2nd revision 12/01/22, accepted 10/02/22

Samanta Irene — Labrakis Ath. (2018) “Modern Leadership Types and Outcomes: The case of Greek Public Sector” Int. J. Business
Process Integration and Management, Vol. 9, No. 1, 2018 www.inderscience.com

Arfara C., Lamprakis A. , Tsivos G. , Dr. Samanta Irene (2018) The Role of Work-Group Emotional Intelligence in Learning
Organizations: a Case Study of the Greek Public Sector International Journal of Organizational Leadership 7(2018) 240-255
Samanta Irene , Arfara C. (2021)"Insights into the concepts of Political Marketing and Communicative Competence during
Health Crisis Management" ykpiBnke Tpog dnuoaicuan aTo Tepiodiké Management Issues in Healthcare System
(acceptance certificate)

Samanta Irene, Arfara C. (2021) The impact of Internal Marketing on Green Management of Intellectual Captial .Archives
of Business Research 9(6) 51-67

Samanta Irene, Konstantinos Papageorgiou (2021)‘Online viral videos: a study on consumers’ perceptions and
influence” Journal: Caderno Profissional de Marketing Unimep (CPMark) Volume: 9 Issue: 4 Publisher: Universidade
Metodista de Piracicaba

Samanta Irene, Konstantinos Papageorgiou (2020) The impact of internet communities through the electronic word of mouth,
Archives of Business Research Vol: 8 Services Science and Education (SSE) United Kingdom

Karnachoritis D, Samanta Irene_(2020) Building CO INSURANCE NEEDS SATISFACTION THROUGH A STRUCTURED NEEDS
HIERARCHY MODEL  INTERNATIONAL JOURNAL OF ECONOMICS BUSINESS AND MANAGEMENT RESEARCH  Vol. 4, No.
11; https://ijebmr.com/link/636

Samanta Irene (2021) The Impact of Trust on the Development of Structural and Social Bonds in B2B Companies American Journal
of Theoretical and Applied Business, Volume 7, Issue 2
http://www.sciencepublishinggroup.com/journal/paperinfo?journalid=328&doi=10.11648/}.ajtab.20210702.11

Samanta Irene- Pavlou Eleni (2021) Talent Management to Improve Employee Competence: A Qualitative

Study ,Annals of Contemporary Developments in Management & HR (ACDMHR) Vol. 3, No. 1, Published by International Association
of Educators and Researchers (IAER) : http://acdmhr.theiaer.org/archive/v3/v3n1/v3n1.html
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Samanta Irene , Meletios |. Niros, Yannis A. Pollalis, (2020) Effects of Market Orientation, strategies and actions on SMEs’
Performance during fragile economic conditions , Archives of Business Research: Vol 8 No 6 : Archives of Business Research
https://journals.scholarpublishing.org/index.php/ABR/issue/view/304
Samanta Irene, Kallou S. (2020 )The Role of Emotional Intelligence in Counterproductive Work Behavior. European Business &
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Samanta Irene (2019) Examining CRM and ECRM Adoption by Greek Firms, International Journal of Systems Engineering
Volume 3, Issue 2, December 2019, Pages: 17-24
http://www.sciencepublishinggroup.com/journal/paperinfo?journalid=521&doi=10.11648/}.ijse.20190302.11

Samanta Irene (2018) “Materialistic values and impulsive behavior in the purchasing process between genders” by Irene
Samanta Chapter Book Fashion and Textiles: Breakthroughs in Research and Practice

p.22-41 https:/Iresources.igi-global.com/chapter/materialistic-values-and-impulsive-behavior-in-the-purchasing-process-
between-genders/187838

Samanta Irene (2018) Gaining a Continuous Retaining Relationship with Customers in Mobile Sector Digital Marketing and
Consumer Engagement: Concepts, Methodologies, Tools, and Applications p. 444-459 1G| Global https://resources.igi-
global.com/chapter/gaining-a-continuous-retaining-relationship-with-customers-in-mobile-sector/176171

G. Georgantza, Irene Samanta (2017) Education as a Means to Implement Job Rotation in a Public Organization Journal of
Management and Organizational Studies Vol. 4, No. 2, April 2017 http://www.sciedupress.com/journal/index.php/mos

Irene Samanta, (2017) The Effect of the Marketing Strategy in Performance of the Pharmaceutical Sector in Socio-Economic
Perspectives on Consumer Engagement and Buying Behavior. A volume in the Advances in Marketing, Customer Relationship Management,
and E-Services (AMCRMES) Book Series p.278

The impact of emotional intelligence on improving team-working: the case of Public Sector (National Centre for Public Administration
and Local Government - N.C.P.A.L.G.) Arfara Cr. & Irene Samanta 2016 Procedia

Journal of Social and Behavioral Sciences 230 ( 2016 ) 167 — 175 Science Direct
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Measuring students' satisfaction level in a Greek Graduate technological Education Institute N. Tsotsolas,
P Kyriazopoylos, D. Giannakopoylos & |. Samanta Working Paper Series Issue 7 07/2005

The effect of price perception on customer satisfaction: An examination of the mobile industry in Greece
11/2006

Can e-Marketplaces Improve the Strategy of Traditional Firms? The Case of Firms Operating in Greece Ir. Samanta -N
Pitticas Working Paper NoéuBpiog 2006 Turjua Aloiknong Emixeipfoewv TEI Meipaid lavoudpiog2006

Can High Competition Lead the Consumer Behavior into Inertia? The case of Mobile Industry in Greece. P. Kyriazopoulos
Ir. Samanta , Th. Spyridakos Working Paper January 2006

The effect of Strategic Alliances in the solution of problems arising in a globilised economy. , |. Samanta Working Paper:
Graduate TechnologicalEducation Institute in Piraeus,
Department of Business Administration, Marketing Laboratory
April 2004

The case of Teams Acting Entrepreneurially
Ir. Samanta — An. Ntanos Working Paper Graduate Technological Education Institute in Piraeus, Department of Business
Administration, Marketing Laboratory November 2004



PARTICIPATION AND PRESENTATION OF RESEARCH ACTIVITIES IN WORKSHOPS

Androulakaki Aik. And Samanta (2013) The effect of Organizational Commitment on Work Satisfaction of employees: The
case of Higher Technological Education Irene International Scientific Conference eRA - 8, in Piraeus, 23 — 25/09/2013

|.-Samanta, Monokrousos Gerasimos, Lavidopoulos Eleftherios, Igoumenidis Konstantinos.(2006)

Analysing customer satisfaction: Consumer ehavior of young persons in the textile industry. 30AieBvéczuvédpio Era
Texvohoyiko ExmaideuTiko 10pupa Meipaid — MavemoTipio Paisley — Zkwrtia UK TpitroAn 16 &17 Zemrtepppiou
2006 (Asutepo BpaBeio kaAUTEPNS EPEUVNTIKAG EPYaATiag)

Samanta Irene (2006) The Impact of the Marketing Strategies in Export Performance: An Investigation in Greek export
firms- 30 AleBvéc Zuvédpio Era Texvoloyikd Exmaideutikd 1dpupa Meipaid — MavemoTiuio Paisley — Zkwria UK
TpitoAn 16 &17 ZemreuPpiou 2006

Constantinos Papageorgiou- Irene Samanta- Panagiotis Kyriazopoulosm (2006) e-Ra Electronic word of mouth (e-wom)
the case of internet forums International Conference Era TE| of Piraeus — University of Paisley Scotland UK

Tsiora Evangelia -P. Kyriazopoulos-Irene Samanta (2006) Consumers’ Perceptions for price vs quality service: The
abroad flights of Aegean Airlines Company International Conference Era TEI of Piraeus — University of Paisley Scotland
UK

Patrinos Vasilios - P. Kyriazopoulos — Irene Samanta (2006) The Role of Motives and the Way that the Theories of
Motivation can be Used to Predict and Guide Consumer Behavior; the Case of HSBC in Greece
International Conference Era TEI of Piraeus — University of Paisley Scotland UK

Samanta Irene (2006) The Impact of the Marketing Strategies in Export Performance: An Investigation in Greek export
firms 30 International Conference Era TEI of Piraeus — University of Paisley Scotland UK

Irene Samanta, Elena Chrisafogeorgou, Charis Chrisohoidis (2005) The impact of e-marketing into the Industrial
Relationships 2nd International Conference Era TEI of Piraeus — University of Paisley Scotland UK “Information
Technology and Quality” Spetses 4-5 June

Samanta Irene (2004) Creating Competitive Advantages in Greek Medium Sized Firms through Business Alliances
Irene Samanta , 1st International Workshop with theme “Contribution of Marketing to the New Economy” Graduate
Technological Education Institute of Piraeus- University of Paisley

Under the aegis of Piraeus Chamber of Commerce and Industry

5 AHMOZIEYZEIZ ZE ENATTEAMATIKA MEPIOAIKA

The impact of virtual communities in processes of real community by Irene Samanta-P. Kyriazopoulos magazine
“PIRAEUS” Chamber of Industry and Commerce in March —April 2010 Issue 532

Perceptions and expectations of Greek businesses about the importance of e-marketing and online shopping by Irene
Samanta-P. Kyriazopoulos http://www.pcci.gr/evepimages/528-PIRAEUS F29605.pdf “PIRAEUS” Chamber of Industry




and Commerce July —August 2009 Issue 528

The small-medium firms and their survival in the Global Economic Crisis by P. Kyriazopoulos and Irene Samanta
magazine “PIRAEUS” Chamber of Industry and Commerce Piraeus January —February 2009 issue 525 Nol

The small-medium firms and their survival in the Global Economic Crisis by P. Kyriazopoulos and Irene Samanta magazine
“PIRAEUS” Chamber of Industry and Commerce Piraeus March — April 2009 issue 526 No:ll

“The Export Activity of Medium Sized Firms” , P. Kyriazopoulos, Ir. Samanta magazine “PIRAEUS” Chamber of Industry
and Commerce Piraeus May —June 2008 Volume 321 p.36-38

The need for innovation in modern culture Management. Ir. ~-Samanta —P. Kyriazopoulos PIRAEUS Journal of Commerce
& Industry of Piraeus in July August 2008 Issue 322

“The role of high Education and Greek Economy in Economic Crisis Period” N. Mantas, Ir. Samanta magazine “PIRAEUS”
Chamber of Industry and Commerce Piraeus November-December 2008 Volume 524

“From organization to re-engineering” P. Kyriazopoulos, Ir. Samanta, magazine “PIRAEUS” Chamber of Industry and
Commerce Piraeus September — October 2007 No. 517 p.p.66

Estimates for the profile manager of the five years 2007-2012 EIR. Samanta, PIRAEUS Journal of Commerce & Industry of
Piraeus from May to June t.515 p.29-31 2007

Strategy Reflection: The firms’ Competition Irene Samanta «PIRAEUS» Magazine of Commercial and Industrial Chamber
Year 8/ 2005 July-August issue 504

The firm in new Digital Age and the role of Manager Irene Samanta “COMMERCE” Magazine of Commercial and Industrial
Chamber 9/ 2005

The effect of alliances in resolving problems created in a ehavior i economy: The case of medium sized firms in Greece
Irene Samanta «PIRAEUS» Magazine of Commercial and Industrial issue 496 April — May 2004

The policy of strategic alliances to confront the globalization » Irene. Samanta « COMMERCE» Magazine of Commercial
and Industrial Chamber Year 40 issue 130 May 2004

AIOPTANQZH HMEPIAQN KAl WORKSHOPS

MNpdypauua “Aiacivdeon 2013 amo Tic 2Toudéc ato emayyeAua” TEI Meipaid 27-30 Maiou ATEI Meipaid 2013 mapouaiaon
¢peuvac “ Emevovovrac arnv Ekmaidsuan o€ mepiodo Oikovouiknc Kpionc: H mepimrwan rou [TME AigBvric Aioikntiki Twv
Emiyeipnocwv” ut6 Eip. Zauavrd

Alopydvwon Huepidac oTo Eutopikd kai Biounyavikd EmiygAntipio MNeipaid ye 1itho “Oikovouikn Kpion: AvalnTtwvrac Tov
Opduo mpoc v avamruén. O kdoyoc Twv EmiyeipAoswy oulntd pe Touc véouc” ata Aaiola Tou Master Class Series.
23.5.2011




Alopyavwaon Hugpidac tou Mpoypduyatoc Metamtuyliakwy Emoudwyv «AIEONHE AIOIKHTIKH TON ENIXEIPHEEQN» tou TEI
MNeipaid o1a mAdiola Twv Master Class Series o1o Eutropikd kai Biounyavikd EmiyeAntipio MNeipaid ye Titho «H emmixeipnuaTikig
ApaaTnpidtnTa g meP16douC Kpionc kai 0 pdhoc Tnc Avwtarne Ekmaideuoncy mpayuatomonenke atic 21.4.2010

Alopyavwaon table around ota mAaioia tou Master Class Series ATEI Meipaia 23/10/2010

« “Developing a sustainable HR Strategy in Alignment with Business Objevtives in a New Economic Model” by Jim
Savage Chief Human Resources Officer Jumeirah Group, Dubai

e “The Marketing Performance Rhyme: From Profit Tools, Futute-Value Premiums and Predictive Dashboards to Share of
need Models and Stakeholder — Value Driven Metrics by Dr Luiz Moutinho professor of Marketing of the University of
Glasgow UK

o “A&ioAdynon Twv eTaipiwv Kal Twv brand names oe mepiodo kpiong’Dr. Jan Eklof Professor of Economic Statistics,
Stockholm School of Economics, Sweden

Alopyavwon Huepidag ato Eptopikd kai Biounyavikd EmipeAntipio Meipaid ye titho «To Mapdv kai 1o MéAov aTny
TpitopaBuia Exmaideuan» ata mAaioia Tou Mpoypduuatog «Avauépewan Tpoypappdrwy Zmoudwv Tou TuAuarog Aloiknong
Emixeipriocwv tou AEI TIEIPAIA TT uttd v aryida Tou Eptropikou kai Bioynyxavikou EtripeAntnpiou 25 Maiou 2006

Alopyavwaon 1st International Workshop with theme “Contribution of Marketing to the New Economy” Graduate Technological
Education Institute of Piraeus- University of Paisley
Under the aegis of Piraeus Chamber of Commerce and Industry Maiog 2004

ZYMMETOXH ZE ENIZTHMONIKOYZ YAAOIOYZ

1.MéNog TN EMnviIkA¢ ETaipeiag ETixeipnoiokwy Epeuviov
2.European Academy of Management

3.European Operations Management

4. Production & Operations Management Society (POMS)
ZYMMETOXH ZE EMAITEAMATIKOYZ ZYAAOIOYZ

1.Méhog Tou EMMOPIKQOY ZYAAOIOY MMeipaid 1995 -2006

2UuBouhog aTo TurRua Anpoaiwv Zxéocwv 2004 -2006

2.2 0upoulog ae Beparta AleBvoug Marketing ato EMIMOPIKO & BIOMHXANIKO EMIMEAHTHPIO MEIPAIA 2009 £wg 2012
KOINQNIKO EPTO

1.EionyATpia 1o Koivwvikd MavemioTtiuio Tou Afpou MooaTou pe oepivapio 30 wpwv e Béua “H
TTOYKOOMIOTTOINGT KAl 01 EMITITWOEIS TNG aToug EAANveS katavaiwtég” Oktwppiog 2013

OAupmiakoi Aywvec AOHNAI 2004 >1dd10 Eipvne & PiAiac, Communication venue manager

ZYMMETOXH ZE KOINQNIKOYZ IYAAOIOYZ

2.Méhoc Tou [Melpaikou Zuvdéapuou MMeipaid

‘E@opoc Koaunteiac kai Koivwvikwy EkdnAwoewv 1ou [Melpaikol Zuvdéauou Tou [Meipaikol Zuvdéauou 2008 -
2010Z0pBoulog Tou TAaTOC ZXoAwv ETrayyeAuatikng kardptiong Tou Meipaikou Zuvdéauou 2006 -200820uBouiog Tou



http://www.isamanta.gr/cv/material/SOCIAL%20CONTRIBUTION%5C20130221193047.pdf

TuAUaToC KaAITEXVIKWY omroudwy 2004-2006

Méhoc Tnc UNESCO Meipaid



http://www.isamanta.gr/cv/material/SOCIAL%20CONTRIBUTION%5C20130221193047.pdf

